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orkforce
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L
et’s begin w

ith a bit of history.  It’s nice to 
know

 from
 w

hence w
e have com

e.
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A Bit of H
istory

�
Fall of 2010 R

uss K
ershaw

 joined the B
yrum

 S
chool

•
H

e shared the subject of a book he read that academ
ic disciples , 

including business, does not translate w
ell to the w

orkforce
•

H
e said that m

ost business curricula is the sam
e.

�
Businesses are not particularly pleased w

ith the product of the 
business schools.  The graduates know

 the pieces and parts of 
business education but not the integrated understanding of business.

�
This w

as confirm
ed w

ith feedback from
 the B

oard of Visitors  
�

The one year plan to investigate and com
e w

ith a new
 and com

pelling 
curriculum



4

O
K, so w

ho are our students and w
hat is im

portant to them
?

�
B

orn betw
een 1996 and 2000  -

betw
een 17 and 21

•
That m

akes them
 late m

illennials or early iG
en

(G
eneration Z)

•
H

ere are som
e characteristics of M

illeneals/G
eneration Y (Tulgan, B

. 
&

 M
artin, C

. M
anaging G

eneration Y
(H

R
D

 P
ress, 2001), page 63.

•
C

hallenging w
ork that really m

atters
•

balance clearly delegated assignm
ents w

ith freedom
 and 

flexibility
•

offer increasing responsibility as a rew
ard for accom

plishm
ents

•
spend tim

e getting to know
 staff m

em
bers and their capabilities

•
provide ongoing training and learning opportunities

•
establish m

entoring relationships
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O
K, so w

ho are our students and w
hat is im

portant to them
?

H
ere are som

e characteristics of M
illeneals/G

eneration Y (Tulgan, B
. &

 
M

artin, C
. M

anaging G
eneration Y

(H
R

D
 P

ress, 2001), page 63.
•

create a com
fortable, low

-stress environm
ent

•
allow

 som
e flexibility in scheduling

•
focus on w

ork, but be personable and have a sense of hum
or

•
balance the roles of “boss” and “team

 player”
•

treat others as colleagues, not as interns or lesser em
ployees

•
be respectful, and call forth respect in return

•
consistently provide constructive feedback

•
rew

ard others w
hen they’ve done a good job
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W
hat is im

portant to our student?

•They like a collegial environm
ent

•They like to solve problem
s

•They like feedback 
•They like to “give it one m

ore go
at the 

problem
”
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The D
esign

•
W

e quickly found that the easy thing to do w
as nothing.

•
W

e looked at the 21
stC

entury skills dem
anded by society and businesses

•
This is called the enG

auge
M

odel
•

D
igital A

ge Literacy
•

Inventive Thinking
•

E
ffective C

om
m

unication
•

H
igh P

roductivity
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The 21
stC

entury Skills; W
hat are they and are business 

schools  addressing them
?
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W
hat is im

portant to our student?

�
W

hat are the m
ost im

portant skills/qualities organizations value in 
a new

 college graduate?
•

Ability to w
ork in a team

•
Leadership

•
C

om
m

unication skills
•

Problem
 solving/Analytical skills

•
Strong w

ork ethic/Professionalism
•

(N
ational A

ssociation of C
olleges and E

m
ployers  Job O

utlook S
urvey)
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�
Percent of recent college grads rated as good-excellent:

•
Problem

 solving skills
25%

•
O

ral com
m

unication
25%

•
Professionalism

/W
ork ethic

18%
•

Team
w

ork
29%

•
W

ritten com
m

unication
18%

•
(N

ational A
ssociation of C

olleges and E
m

ployers  Job O
utlook S

urvey)
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The Byrum
 School at M

arian U
niversity

•
A Business C

urriculum
 like no other

�
Allbusiness students com

plete the core experience
�

70%
 of core credits are team

-taught
�

Experiential com
ponents designed for integration

�
92%

 of core credits involve w
orking w

ith external 
businesses and/or business people.

�
Experiential com

ponents becom
e lines of business 

experience on every
student’s resum

e.
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The C
ore; BU

S 109 Business Plan C
om

petition

•
B

U
S 109;  The business com

petition (intro to business), principles of 
econom

ics, principles of accounting –
9 credit hours team

-taught 
•

Suggested/required in the first (fall) sem
ester of the freshm

an year
•

C
ouched in the concept of the business plan com

petition:  a variation of 
Shark Tank

•
Featured skills

•
C

om
m

unication, team
w

ork, project developm
ent

•
Takeaw

ays
•

C
om

petition –
basic business paradigm

•
W

orking w
ith others of different skills and abilities

•
C

om
m

unication and team
w

ork
•

O
pportunity to execute the business in the follow

ing sem
ester
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The C
ore; BU

S 209 Q
uantitative Analysis of Business

•
B

U
S 209 –

Q
uantitative Analysis of B

usiness 9 credit hours team
-taught; 

featuring Principles of M
anagem

ent, Principles of M
arketing, Statistics

•
Suggested/required in the first (fall) sem

ester of the sophom
ore year

•
R

eal business sharing a real engagem
ent

•
Includes data to gather, analyze, and conclude

•
R

eal objectives w
ith real value-added deliverables

•
Featured skills

•
Team

w
ork and com

m
unication

•
Project m

anagem
ent

•
D

ata acquisition and analysis
•

R
eport m

anagem
ent

•
H

ard copy deliverable –
report

•
B

usiness presentation –
oral report
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The C
ore; BU

S 309 Q
uantitative Analysis of Business

•
B

S
U

 309 C
om

prehensive A
nalysis of B

usiness –
9 hours team

 taught featuring 
B

usiness S
trategy, M

anagerial Finance, B
usiness Law

•
S

uggested in any sem
ester of the junior or senior year; m

ost students w
ill take 

this class in their junior year.
•

“R
eal sim

ulation” experience
•

R
eal com

pany of relatively large size; of recent experience w
e have used 

E
li Lilly and C

om
pany and C

um
m

ins.
•

U
se all publically available inform

ation
•

R
eceive the support of the com

pany w
ith class visits from

 upper 
m

anagem
ent

•
U

sing relevant data the students w
ill select a business strategy based on 

actual financial position w
ithin the legal lim

its of business conduct. 
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The C
ore; BU

S 309 Q
uantitative Analysis of Business

•
Featured S

kills
•

Team
w

ork and com
m

unication
•

S
trategic P

roject m
anagem

ent
•

Financial data analysis 
•

A
nalysis of legal lim

itations and proprieties 
•

R
eport m

anagem
ent

•
H

ard copy deliverable –
report

•
B

usiness presentation –
oral report
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�
R

equired internship
•

R
equired of all students

•
A

ccounting students; full sem
ester, no classes or extracurricular activities

•
40+ hours per w

eek
•

P
aid internships; expected to earn m

ore than $10,000 in the sem
ester

�
R

equired E
lective B

usiness E
xperience –

m
enu choices

•
A

dditional internship
•

A
dvertising com

petition
•

S
tudent venture fund

•
S

tudent C
onsulting, The A

-Team
•

B
usiness P

lan Im
plem

entation
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The O
utcom

es

�
The true outcom

es w
ill be the feedback from

 em
ployers

•
O

ur first fully engaged new
 curricula students graduated in 

M
ay, 2016

•
C

apturing data to judge how
 effective the curriculum

 is
�

97.5%
 Byrum

 School Placem
ent rate 6 m

onths after graduation  -
Full tim

e, professional em
ploym

ent requiring a college degree. 
�

100%
 of Accounting students in the past 6 years em

ployed at 
graduation

in full tim
e accounting positions.


