
Students collaborated with on-campus client Mark Latta, Director of The Writing Center at Marian University to design environmental 
signage for the external window facades of the center. The Writing Center recently moved to a new location in the Mother Theresa 
Hackelmeier Memorial Library and Professor Latta wanted to announce the new location and promote the services to the Marian 
community. 

Students met with Professor Latta four times throughout the development of the environmental signage project. The project is now await-
ing budgeting approval and is ready to proceed to final production.

In the first client meeting, students learned about the strategic objectives and gained insights into the clients’ vision for the environmen-
tal signage.

Following the initial meeting, working as a group, students developed a design brief and a production calendar for the project.

Upon client confirmation of the design brief, each student began individual research in preparation for their first creative concept 
presentation. Each student made several creative concept proposals to the client with the objective of selecting one concept for produc-
tion. At the completion of three concept presentations, one concept has been selected by the client for implementation.

Practicing Creativity and Collaboration Through Co-Design

ABSTRACT
This poster focuses on the importance of introducing 
graphic design majors to the process of co-design, 
the process of designing with stakeholders rather 
than for them. Graphic Design majors in ART 343 
Design for Print Media engaged three client-focused 
projects in the fall 2019 semester. Students de-
veloped design solutions with clients from As-
cension/St. Vincent, Marian University’s Writing 
Center, and Computer Science students. Through 

practicing a co-design process, students  learn to 
become design process guides or facilitators. They 
learn to leverage their expertise of design and 
research, but also learn not to let their own am-
bitions or ideas drive the outcomes. While guiding 
stakeholders through the design process of ide-
ation and development, students learn to develop 
and raise the fidelity of their ideas and ultimately, 
design products.
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Applied SKILLS Intellectual skills Civic learning Specialized skills

Alignment of course objectives with department learning outcomes
Demonstrate professional level production   
knowledge and skill with tools and processes   
in the completion of print products.

Professionally present creative concepts 
through oral and visual written forms in class 
critiques and client presentations.

Consistently implement the following    
into the co-design process: client input, 
problem definition, divergence, transformation 
and  convergence.

Maintain an open dialogue through critical and 
creative interactions with their class peers and 
clients about their own and colleagues’ work.

Demonstrate mastery in the application of for-
mal design elements/principles and how they 
facilitate the desired communication of 
client/audience needs.

Co-design process

1 DEFINE
• Seek to understand 
• Non-judgmental
• Conduct interviews with 
 clients and audience

2 RESEARCH
• Understand audience
• Assess Challenges
• Establish Project Objectives

• Confirm brief with client

3 IDEATE
• Share ideas–all ideas worthy
• Diverge/Converge
• Prioritize

• Share ideas with client

5 TEST
• Understand impediments
• What works?

• Observe. Listen. Iterate.

4 PROTOTYPE
• Iterate mock ups quickly
• Keep it simple
• Fail Fast

• Client input & confirmation

INCLUSIVE: 
Students developed and presented their own concepts to clients throughout 
the duration of the project. Our clients from Ascension and The Writing Center 
provided students with valuable feedback and encouragement. Students grew 
increasingly confident in their ideas and engaged as professionals throughout 
the projects. The Ethos journal project provided opportunities for individual and 
group contributions. One of the most important experiences for students was learn-
ing to understand and incorporate clients’ objectives and goals. Remaining open to 

client participation in the creative process was a new experience for all students 
as they are used to being the sole author of the creative concept phase. In the 
Ethos journal project, once the client selected the final concept, students joined 
forces to begin work on developing the selected proposal into a fully realized pub-
lication. Students stepped up into roles that fit their individual strengths. 

Reflection

Collaboration: Ethos Ethics Journal
Students collaborated with an off-campus client, the Office of Ethics Integration at Ascension St. Vincent on the development of an Ethics 
Journal titled Ethos for national distribution to in-house and external audiences.

Students met with Ascension six times throughout the creative development for the journal. The journal is now entering the production 
phase and students will continue to work on its completion during the spring semester.

During our first meeting with the client, students learned about the strategic objectives and gained insights into the clients’ vision for the 
journal. 

Following the initial meeting, working as a group, students developed a design brief and a production calendar for the project.

Students also prepared a proposal for the structure of the publication based upon the provided content outline for the journal. 

A distinctive feature of the journal are the creative products by Ascension St. Vincent employees, including visual and writing creative 
content. The focus of the journal is Catholic Health Culture.

Upon client confirmation of the design brief, each student began individual research in preparation for their first creative concept 
presentation. Each student made several creative concept proposals to the client with the objective of selecting one concept to produce.
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Visuals shown are sample student products developed as proposals for each project phase. 
Students created concept and story boards, quick mock-ups, and progressively comprehensive pro-
totypes to articulate concepts and testing with clients and their audiences. 
(Image credits from top left to lower right: Connor Miller–Ethos Journal concept board; Halley Martin–Ethos 
Journal cover concepts; Connor Miller–Ethos Journal cover and feature spread prototype; Dante Hardin–Ethos 
Journal cover and spread; Kaitlyn O’Grady–Final Ethos Journal cover and spread. Connor Miller–The Writing 
Center prototypes and final proposals; Halley Martin–The Writing Center prototypes and final proposals

IMPACTFUL:
At the junior level of study, it is appropriate for students to engage in client-based 
projects. Students have gained a firm foundation in their formal studies of graphic 
design and general education, and are ready to test their knowledge. The chal-
lenges of understanding client goals and objectives, sharing in client values, un-
derstanding the clients’ constituency, and negotiating the creative process is es-
sential preparation for successful design practice post-graduation. My role as 
faculty throughout the semester was a one of mentor and advisor, allowing stu-

dents to make final determinations about how to proceed in their work. Students 
gained many valuable insights into how purposeful and impactful their work can be 
once produced and distributed to a world-wide audience–students really absorbed 
and understood the responsibility of their work, not only to the client, but the many 
people it will reach once distributed. 

INTEGRATED:
As evidenced in the products shown above, students drew upon knowledge gained from not 
only their major, but from their general education studies at Marian University. In fact, the 
research, ideation, and presentation phases of their projects drew heavily from other disci-
plines eg. literature, history, communications, etc. Students shared that the projects helped 
them understand how to synthesize their interests as designers with the clients’ industry 
and the issues that matter to them. Students also gained insights into the values and com-
mitments of the clients, and began to understand themselves as contributing professionals.
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Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure 
dolor in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est laborum.

ARTIST’S NAME
Position/Title
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est 
laborum.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est 
laborum.
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voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, 
sunt in culpa qui officia deserunt 
mollit anim id est laborum.
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consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute 
irure dolor in reprehenderit in 
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irure dolor in reprehenderit in 
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sunt in culpa qui officia deserunt 
mollit anim id est laborum.
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nostrud exercitation ullamco 
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commodo consequat. Duis aute 
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nostrud exercitation ullamco 
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mollit anim id est laborum.
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labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute 
irure dolor in reprehenderit in 
voluptate velit esse cillum dolore 
eu fugiat nulla pariatur. Excepteur 
sint occaecat cupidatat non 
proident, sunt in culpa qui officia 
deserunt mollit anim id est 
laborum.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut 

enim ad minim veniam, quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute 
irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, 
sunt in culpa qui officia deserunt 
mollit anim id est laborum.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est 
laborum.
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Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis 
nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute 
irure dolor in reprehenderit in 
voluptate velit esse cillum dolore 
eu fugiat nulla pariatur. Excepteur 
sint occaecat cupidatat non 
proident, sunt in culpa qui officia 
deserunt mollit anim id est 
laborum.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est 
laborum.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est 
laborum.
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In 2016 I began my healthcare 
journey as a patient transporter and in 
late 2017 I began a guided, hands-on 
training in the Radiography program 
at St. Vincent, Indianapolis. My last 
two years have consisted of learning 
to perform diagnostic 
examinations as well 
as building quick 
relationships with 
patients to achieve the 
best possible images 
while ensuring that the 
patient is cared for.

!ree things I 
enjoy most about 
Radiology are my 
engagement with 
the patients, being a part of new 
technology, and each day is di"erent. 
Due to a developing and unpredictable 
environment, medical professionals are 
confronted daily with moral questions 
and ethical dilemmas. !is raises a 
demand for healthcare professionals to 
have ethical standards to follow in the 
best interest of the patient. 

Since the accidental discovery 
of x-rays in 1895, medical imaging 
has increasingly been one of the 
fastest growing medical procedures. 

Radiology allows medical professionals 
to see into the interior of a living human 
body without having to cut it open. !ese 
rapid advances have greatly improved the 
ability of physicians to diagnose, treat 
and manage diseases and injuries that 
may have been fatal years ago. As much 
bene#t as imaging brings, however, these 
exams also expose patients to ionizing 
radiation, which may increase a person’s 
lifetime risk of developing cancer. 
!erefore, medical tests using ionizing 
radiation should only be done when 
necessary.

Appropriateness can be di$cult to 
measure with all the 
types of patients seen in 
routine practice. !anks 
to American College of 
Radiology (www.ACR.
org), there are evidence-
based guidelines to assist 
referring physicians 
and other providers 
in making the most 
appropriate imaging 
or treatment decision 

for a speci#c clinical condition. ACR 
guidelines is a great resource – especially 
for physicians – to assure all imaging 
exams a appropriate. But what else is 
being done to assure medical imaging 
procedures are performed only when 
necessary? 

!e FDA has partnered with many 
large professional groups to establish 
advocacy campaigns such as Image 
Wisely (https://www.imagewisely.
org/) and Image Gently (https://www.
imagegently.org/) to increase awareness 

Wonders and
Concerns of

Medical
Imaging

by Courtney Prater

Kokaska, Title, see page 45

Radiology allows 
medical profes-

sionals to see into 
the interior of a 
living human be-
ing without hav-

ing to cut it open.
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Mark Johnson
Photographer/Photo Shop 

Started taking pictures at the age 
of three with his families temporary 
camera. Started his long exposures 
at the age of ten. His mission state-
ment is: I want to take a lot of pic-
tures, but I want each of these pho-
tos taken while doing a hand stand. 
He states that it has been challeng-
ing but this is one of his latest pho-
tos from his mountain series, called 
upside down mountains.
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