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ABSTRACT & INTRODUCTION

Germans want to include and remember their cultural identity and
heritage, which is why there has been a substantial surge in Grimm's
fairy tale adaptations made during the 20t century (Langenbach, 2020).
In contrast, the United States, with its diverse cultural landscape, has
embraced fairy tales from various origins, leading to a rich tapestry of
adaptations that reflect the nation's multicultural heritage. Since the turn
of the century, both countries have been nostalgic in certain ways,
especially In fairy tales and their educational pieces (Wilcox, 2023).
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Figure One: A Fairytale Wedding (Reddit)

AMERICAN ENTERTAINMENT

* Recent surge In

AMERICAN SOCIAL CONFLICTS

 Traditional fairy tale adaptations depict passive, helpless princesses
walting to be rescued by princes, and perpetuate harmful gender
stereotypes.

* They often lacked diversity and rarely represented characters from
diverse backgrounds.

» Today, they have been seeking to rewrite fairy tales that are more
Inclusive and include a much larger narrative of many different
cultures and backgrounds.
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Figure Three: Graph by Jolene Ewert, (Montana State University)

GERMAN HERITAGE PRESERVATION
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The World's Most Popular Theme Parks

Theme parks with the highest attendance figures in 2018
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adaptations for adults
* Onceupona Time &
Grimm (Schwabe,
2016).
* Family adaptations with
Imaginary settings.
* Films containing
Intertwined stories from
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Figure Four: The Fearless

Figure Six: The Four
Four (Warner Bros.) J

Musicians (IMDD)

Figure Two: Popular Theme Parks (Statista)

* Desire for known fate of
characters (Wilcox,

2023).
* Family friendly.

REFLECTION / FRANCISCAN CONNECTION ‘

Fairy tales were observed as a symbol of childhood, heritage, conflict,
and hope. Every country has its own version of a fairy tale. The
enduring usage of these stories really shows the power that a metaphor
and symbol can hold. In light of such potential, it’s important to
remember the Franciscan value of dignity of the individual. Fairy tales
are just fairy tales, but it’s what humans do that turn stories mto reality.

Figure Five: Town Musicians (Dreamstime)

» The Grimm Fairy Tales represent a major component of German
national identity and were compiled with that intent.

* In this endeavor they "wanted to remind the Volk of their common

Identity but also reach the ruling elite” (Norberg, 2022).

These fairy tales are now seen as a ’sanitary’ image of German

national identity, not tied to militarism or ethno-nationalism but

rather to linguistics.

* Despite this modern German interpretations of these fairy tales
may feature "a number of changes which serve the
Individualization of characters and at the same time their
integration into a more complex social structure” (Wolfel, 2015).

GERMAN CULTRAL IDENTITY

» German Fairy Tale films during the split
between East and West were dominated by
the Eastern Bloc, with explicitly Marxist
morals applied (Blessing 2010).

 After the 2006 World Cup (Wolfel, 2015)
a new sense of a positive German identity,
and sense of nation, inspired a push for
new German Fairy Tale films.

* Between 2008 and 2015, under the
Rundfunk Brandenburg Berlin, and with
the efforts of several production
companies under the ARD, 34 one hour-
long fairy tale films were produced and
alred on television (Wolfel, 2015).

* This represents a major change in German
sense of self: National narratives of
morality and ideals can allow a positive
sense of what Is "German, representing a
subtle revitalization of senses of
nationalism in Germany:.

CONCLUSION

American and German pop culture & the
whimsical nature of fairy tales through | WAS KISSED BY
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Figure Seven: Fairy Tale Route Germany
(Maerchenstrasse)

US entertammment to frame “life” 1n a
specific way:
* Optimistic journey of self-discovery.
» Archetypes (stereotypes and bias).

German Grimm fairy tales are an iconic
element of an old cultural legacy. These
stories can be wielded as a tool to further
one’s own agendas by marketing morals
and ideals in a familiar packaging.

Figure Eight: Angry Frog (imgflip)
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